PARLIAMENT 

EVENT PROMOTION-RESORT PROGRAM 
MAY 26-SEPT. 5, 1994 
NORTHEASTERN MARKETS * 

PROJECT CODES E490 


EXP. ELEM. VENDOR QQSl 

472 GMR MARKETING FEE AND EXPENSES (EST.) $312,500 

472 LIFESTYLE MARKETING GROUP $56,900 

289 MATERIALS AND VEHICLES 233,000 


(INFLATABLES,PARASAILS,HOBBlE CATS AND JET-SKIS) 


454 

314 
632 
457 
343 
343 

315 
289 
289 
881 
555 
882 


SPONSORSHIP FUND 
S\WEEPSTAKES 

SAMPLING SERVICES/PARTY PATROL 
TEAM EXPENSES 
VIDEO ESCAPE PROGRAM 
VIDEO RECAP 

WHAREHOUSING AND FULFILLMENT 
MISCELLANEOUS RELATED EXPENSES 
BAR AND SAMPLING MATERIALS & INCENTIVE 
ADVERTISING MATERIALS 
PHOTOGRAPHY 
HOSPITALITY 


45,000 
28,000 
316,000 
73,000 
105,000 
25,000 
39,000 
189,000 
246,278 
26,224 
10,000 
/ 20,000 


MARIA COHEN'S BUDGET 


TOTAL COST $1,724,902 

FAVORABLES/(UNFAVORABLES $55,598 

BUDGET $1,780,500 

* CAPE COD, FIRE ISLAND, THE HAMPTONS, JERSEY SHORE, NEWPORT BEACH, OCEAN CITY, DEWEY BEACH 
AND NANTUCKET ISLAND 


Source: https://www.industrydocuments.ucsf.edu/docs/qpcn0004 


204056865? 



